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Future Cartographic is a
home for creativity and
collaboration.

Founded by artist and writer Erik Moe in 2015, Future Cartographic
is a studio, a press, a consultancy. It is for collaboration on work
that matters, sharing ideas, and building community.
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2018

ANNUAL
REPORT

REPORT DESIGN
➤

Client:
Southwest Business
Improvement District

➤

Years: 2018-Present

➤

Layout and graphic design for three
annual reports and a development
forecast report

2016

ANNUAL
REPORT

2017

ANNUAL
REPORT
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EMAIL CAMPAIGNS

Collaborations:
Design & Marketing

➤

Clients: Client Raiser,
Fashion Innovation Alliance, SEIU

➤

Year: 2008-Present

➤

Template design, editing, action graphics

NGO RESOURCE GUIDE
➤

La méthodologie participative pour une planification du bassin versant est anthropologiquement
avisée. Elle prête une attention particulière au contexte social et culturel de la planification du bassin
versant. Dans le secteur rural d’Haïti, celle-ci renferme le système de petite exploitation agricole
comme une entreprise économique et une unité sociale, ainsi que la division sexuelle du travail. Elle
renferme le processus de la prise de décisions des petits agriculteurs (paysans), des stratégies et force
du travail, la consommation au niveau de ménage, les dynamiques du marché, le calendrier agricole
et les périodes de demandes maximales sur les revenus, telles que les plantations de printemps et la
rentrée scolaire d’automne.

Une démarche culturellement avisée prend en compte la botanique de la cour (lakou) et les pratiques
d’agroforesterie traditionnelles. Celle-ci comprend la production polyculturelle à plusieurs niveaux
des exploitations agricoles, un système agroforestier connu du nom de jardin créole. Elle tient
compte aussi des liens entre des ressources de bassin versant et des métiers non-agricoles tels que
les spécialistes religieuses, les pêcheurs, les commerçants, les professions traditionnelles, les marchés
de bois, les fabricants de charbons, les scieurs, les fabricants de cercueils et meubles, les charpentiers
et les constructeurs de maisons.

Client:
CORE/Haiti Takes Root

La démarche anthropologiquement avisée s’informe des organisations sociales de la zone
comprenant le travail agricole, les groupes indigènes de travail par rotation (eskwad), les groupes
non-formels de crédit par rotation (sang), les organisations de base y compris des groupements
féminins. Les dynamiques locales sociales renferment les enjeux politiques, les factions, les groupes
d’intérêts spéciaux et la gouvernance des ressources. Par conséquent, l’enquête sociale prête une
attention particulière aux sources de conflit et les compétitions liés à la propriété, l’eau ou autres
ressources rares incluant l’eau potable, les périmètres d’irrigation, la pêche et les ressources côtières.
Une démarche culturellement sensible prend en compte les communs tels que mangroves, les arbres
sacrés et les lieux de pèlerinage lies aux ressources naturelles comme les sources, les chutes d’eau,
les grottes et les falaises.
La collecte de données orientée du point de vue anthropologique repose sur des informations
qualitatives et quantitatives, y compris des entretiens semi-structurés et des entretiens de groupes
qui ont lieu sur le terrain. Ceci comprend des entrevues dans des résidences rurales et des sites de
jardinage, des marchés et d’autres points de vente, y compris des vendeurs de rue, et des rencontres
fortuites avec des habitants des bassins versants lors de transects sur le terrain.

➤

Year: 2019

➤

Layout and graphic design for 86-page
sustainable watershed development guide

➤

Participatory Watershed
Management Planning:
A Step-by-Step Guide

Une démarche anthropologiquement avisée

October 2019
World Bank Program on Forests (PROFOR)
CORE, Haiti Takes Root
Lead Author: Dr. Glenn Smucker

Co-Author: Joel Timyan
Contributor: Chris Ward

Figure 3. Méthodologie de planification participative pour l’aménagement du bassin versant.

6

Bilingual French and English editions

7

Conduct key informant interviews with area specialists and local residents (see Box 1 above
for topics of inquiry).6
See Figure 8 below which documents a local key informant interview undertaken in Gwelan.

Step 3 Outputs
Selection of a target watershed or watersheds, especially contiguous prospective watersheds within the larger hydrological basin.

➤

A short list of promising micro-watersheds within the larger target watershed(s).

Designed to be consulted in the field by
farmers and scientists

Step 4: Selection of Target Micro-Watersheds
Step 4 examines high priority micro-watersheds within the larger watersheds targeted in Step 3. This
is the most intensive of the four-step Site Selection Process. The goal is to identify and document
micro-watersheds that meet the following criteria, a final filter that is more specific than criteria cited
earlier:
Underutilized or inadequately protected natural assets that can be leveraged for stakeholder
collaboration, especially water, irrigation and high-value agroforestry.
A geographically well-defined site of manageable scale where stakeholders live in close
proximity.7

Step 4 Actions
Prepare GIS based maps of short-listed micro-watersheds to facilitate site selection.
Conduct qualitative interviews with local key informants and watershed stakeholders
including local elected officials, representatives of grassroots organizations, and other local
leaders (see Box 1 above for topics of inquiry).
Conduct site visits and walking field transects in prospective micro-watersheds including
upland and lowland areas; walk or drive micro-watershed perimeters, as feasible (see Box 1
above for guidelines).
Identify assets, risks, and investment opportunities,

6. Critical key informants include local elected officials and leaders of grassroots organizations, also religious leaders such as the
parish priest. High value key informants may also include environmental and agricultural ministry specialists who have special
knowledge of the area. Key informants are discussed further in the section on rapid expert assessment of the targeted watershed.
7. This is defined as roughly an hour’s walk or less from periphery to center, and a relatively small population of asset-related
stakeholders. The number of such stakeholders is variable, but for local organizational purposes should not exceed roughly a
thousand people per micro-watershed and may be far less.

Figure 8. A local key informant
interview with an agronomist,
the parish priest in Gwelan.
Photo credit: L. Storrings.
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SECTION TWO: PILOT SITE
MANAGEMENT PLANS
Overview
Conceptual Framework. The watershed approach is defined geographically by the flow of water
including surface water and groundwater. A watershed management plan describes the character
of the watershed, provides analysis, identifies priorities and defines actions to implement the plan.
Accordingly, under this methodology the management plans described below are composed of two
essential elements: characterization of the watershed, and priorities for watershed intervention.
Priorities include the targeting of geographic sites based on risk, assets and opportunities, and
actions that support sustainable use of land and water. A participatory approach to creating a microwatershed management plan includes stakeholder assessment along with scientific analysis and
reflects the concerns and priorities of watershed residents.
Site classification by Agro-Ecological Zones is a critical element of the planning methodology.20 It
is the guiding framework for proposed projects and Watershed Intervention Zones presented in the
watershed plans for Gwelan and Sault du Baril presented below.

20. Agro-ecological zoning is based on technical assessment of the target area including GIS analysis. The zoning strategy and
zone definitions are presented in sections for each site devoted to “Land Use Zones.”

Figure 18. PROFOR pilot sites.
Source: CNIGS (2014), J/P HRO
(2017). Map prepared by Joel C.
Timyan.
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MARKETING STRATEGY
➤

Client:
Kimberly Rose Pendleton, PhD

➤

Years: 2019-Present

➤

Women’s empowerment coach and sexual
wellness/trauma expert

➤

Content strategy and branding guidance
for growing online presence

➤

Increase signups for free resources

➤

Standardize print resources, streamline
development of course and coaching
materials

welcome journal
Please return a completed copy to admin@theuncoveredwoman.com
and keep one for yourself!

1. Welcome
Take a deep breath and put a hand on your heart. Say a prayer of thanks to your
higher self for signing up, saying yes, and going in.You’re here. You’re here.
You’re here.

Complete these sentences:
Right now I feel…

I’m so excited for…

I’m feeling nervous about…
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DESIGN + COPYWRITING
➤

Client: Client Raiser

➤

Years: 2016-Present

➤

On call for:
•

Email newsletter copywriting, design
and strategy

•

Web design and copywriting

•

Print design

•

Business strategy

•

Branding and marketing

Collaborations:
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WRITING + EDITING

Collaborations:
Design & Marketing

➤

Client:
Fashion Innovation Alliance

➤

Years: 2015-Present

➤

Communications Strategy

➤

Op-ed rewrites and editing published in:
•

CNN.com

•

Elle

•

WWD

•

Four Seasons Magazine

➤

Email newsletter design and strategy

➤

Graphics for web and social media

WEBSITE DESIGN
➤

Client: EKM Law

➤

Year: 2015

➤

Logo refinements

➤

Website content strategy

➤

Design

Collaborations:
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ANNIE
FARRAR

BOOK DESIGN
SELECTED WORKS:
2011-2019

ANNIE FARRAR

➤

Client: Annie Farrar

➤

Year: 2019

➤

16-page book documenting the sculptor’s three bodies of work.

ANNIE FARRAR

ANNIE FARRAR

MONOPOLES + LADDERS
SINGULARITES + VANITAS
My sculptural Singularities and Vanitas series utilize a mix of
highly personal yet mundane objects, ranging from hairdryers, knick-knacks and Halloween decorations, to clothespins
and phones. Some of the objects included in the clusters are
handmade and some are mass-produced plastic commodities imported from China. These objects are bound together
using sisal twine and cords that are painted black as a unifying
reminder of birth, beginnings, infinity, and mystery. The unifying color breaks down the value placed of different types of
objects. These series engage viewers to search for their own
stories by utilizing combinations of objects to consider the
passage of time both in their personal lives and as consumers
who create waste. The combination of these images also asks
viewers to think of the past, future, and the expansive nature of
time by giving clues through mirror reflections and objects that
both trigger memories and clues for possible futures.

In my work, I use materials from daily life, objects that have cultural associations and points of reference for viewers. I explore the tension between the
cerebral concerns of minimalism and an investigation of humanity: emotional,
spiritual, symbolic, and narrative. At its core, the work is a meditation on entropy, time, loss, decay, renewal, and survival.
I create sculpture, collage, and prints that examine sustainability, consumerism, feminism, reality, and time. In particular, my material-based work uses
art historical references and experiences recorded in European late medieval
manuscripts, early Renaissance artwork, and Seventeenth Century Dutch still
life painting to the above contemporary concerns.
Monopoles and Ladders are a symbol of hope and humanity found even in the
face of decay and destruction.

VISITATIONS
“…because what God takes away the Virgin
restores, and when that’s the way it is, it’s impossible not to be at peace with the world.”
—Florita Almada in 2666 by Roberto Bolaño
The sculptures in my Visitations series use the same found
objects used in the Singularities and Vanitas series, but this
time linking them to narrative themes of the Annunciation
and the crowning of The Virgin. Using symbolism found in
these art historical sources, I have created works on paper and
sculptures combining contemporary symbolism, mediums, and
mark making to explore how her image still has so much power
to so many people. She has been identified with as a source of
power, consolation, and support for women through the centuries. I combine found religious artifacts and everyday objects
to ask viewers to interact with the stories in a new context and
consider how the narrative has meaning for them. The use of
monochromatic gold paint has a unifying purpose to elevate all
of the objects in reference to the spiritual realm.

Above: Napoleon and Josephine, 2016, mixed media (found objects,
sisal twine, and paint), 18 x 18 x 11 1/2 in.

Above: Installation view, Hillyer Art Space, Washington, DC, December 2013
Right: Olympia, 2013, mixed media (found objects and latex paint), 96 x 36 in. x variable.

Right: Still Life with Flowers and Vase, 2015, mixed media (found objects
and paint), 18 x 24 x 24 in.
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Madonna e bambino, 2017, mixed media (found objects, paper, and
paint), 41 x 37 x 6 in.

WEBSITE DESIGN
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➤

Client: Various Artists

➤

Years: 2017-Present

➤

Low-cost artist portfolio website package

RAPID RESPONSE
GRAPHICS
➤

Client:
Center for Popular
Democracy

➤

Year: 2017

➤

Develop social media
graphics on fast turnaround in response to
rapidly developing political story
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BRANDING &
PACKAGE DESIGN

Collaborations:
Design & Marketing

➤

Client:
DC Slices

➤

Year: 2010

➤

Logo design

➤

Truck wrap

➤

Pizza box

PRINT DESIGN
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➤

Client: Various clients

➤

Year: 2003-Present

➤

Exhibition postcards, programs, fundraising

EARLY WEBSITES

Collaborations:
Design & Marketing

➤

Client: Various clients

➤

Years: 2003-2007

➤

Politics, movies, fast cars, not mobile-friendly

TEAM &
PROJECT MANAGEMENT

Collaborations:
Design & Marketing

➤

Client-Employer:
Service Employees International Union

➤

Years: 2008-2013

➤

Art Direction

➤

Managed team of 20 bloggers, designers,
digital campaign managers on economic
justice issues

➤

Rapid response emails, social media, blogs
and text messaging

➤

Website design, infographics

Thank You

CONTACT:

Erik Moe
erik@erikmoe.com

